Name:
Catharina Rijstenbil – Brandactivist
Email
catharina@brandactivist.eu
Key abilities: 
Creative Strategist, Brand Strategist, Concept Developer, 
Specialism: 
360, Connected Marketing, Brand Activation, Implementation management

Motto
Holistic creative approach broadens the ability to get the most and the best out of a big idea, campaign, team/company and your targeted audience
Education:

2007:   
Kellogg School of Management – North Western University – Chicago – Marketing Business school

1989 – 1994:
Academy for Journalism and Public Relations, Tilburg (NL), branch of study Public Relations 

Awards:
Cannes Lion (Glamour Stiletto Run), European Effie Award (Sony Ericsson Fanwalk), Effie Award (Britvic Robinsons Fruit Shoot), Effie Award (Glamour brand campaign), Eurobest Award (Glamour Stiletto Run), Eurobest Award (Turnover), Mercure Award (Glamour marketing campaign) ADC Netherlands (Glamour Stiletto Run), ADC Deutschland (Sony Ericsson FanWalk), International Echo Awards (Sony Ericsson Fanwalk)
Brands:
Sony Ericsson Global, Wrangler Europe, Opel / Vauxhall Global,Turnover Europe, Britvic Fruitshoot Northern Europe, Volkswagen AG, Mitsubishi International, Carlsberg Group, Helly Hansen Europe, Glamour Magazine, Hooghoudt Netherlands, Edah Netherlands, Ultje Germany, Groen Links (Dutch Green Party), Merz Germany, Floris van Bommel, LifeAfterFootball
Employment history:

2008 – 2010:
Global Marketing Communication Manager at Sony Ericsson Mobile Communications, CoE Global Marketing, Munich. 

Creative strategy and global ATL/BTL/TTL campaign development, agency management and integrated global campaign roll-out, ROI monitoring
2007 – 2008:
Regional Marcoms and Brand Activation Manager Western Europe at Sony Ericsson Mobile Communications EMEA, Munich. 

Creative strategy and campaign development, agency management and integrated campaign roll-out, PR an activation ROI monitoring, set up new division

2005 – 2007:
Strategic Brand Communication Consultant (International) at BSUR Agency, Amsterdam 


Creative team management, brand consultant,  brand activation and communication strategy, campaign development and integration management for (inter)national brands

2001 – 2005:

Senior Marketing Communication Consultant at Zandbeek Communication Group, Netherlands 

Strategic marcom/public relations consultancy, account management for (inter)national brands
1999 – 2001
Position: Consultant at Zandbeek Communication Group, Netherlands 

Consultancy and project management of various communication processes from different brands
1996 – 1999
Communication Consultant / Press Officer at the Maastrichts Exposition & Congress Centre (MECC), Netherlands, and IN’Four advertising
Press activities / MARCOM activities for fourteen consumer and trade fairs

Languages:

English: fluent




German: fluent




Dutch: fluent 
